Acorn System
Houston, Texas
713-963-9000
WWW.acornsys.com

ALG Software
Atlanta, Ga.
888-374-4321

www.algsoftware.com

Appfluent Technology
Arlington, Va.
703-284-0800

www.appfluent.com

Brio
Santa Clara, Calif.
800-879-2746
www.brio.com

Bristol Technology
Danbury, Conn.
203-798-1007
www.bristol.com

Castek
Toronto, Ontario
416-777-2550
www.castek.com

Centive
Bedford, Mass.
781-778-8000
www.centive.com

CNR
Reno, Nev.
775-851-2829
www.cnrsearch.com

Corporate Systems
Amarillo, Texas
800-927-3343
www.csedge.com

Digital Sandbox Inc.
Reston, Va.
703-390-9770
www.dshox.com

Guidewire Software
San Mateo, Calif.
650-357-9101
www.guidewire.com

The Haley Enterprise
Sewickley, Pa.
412-741-6420
www.haley.com

HCL Technologies of America

Schaumburg, [1l.
847-303-7200
www.hcltech.com

Infoglide
Austin, Texas
512-532-3500

www.infoglide.com
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Information Builders
New York, N.Y.
212-736-4433
www.informationbuilders.com

Millbrook, Inc.
Bethlehem, Pa.
610-867-7400
www.millbrookine.com

NCR/Teradata
Dayton, Ohio
937-445-5000

www.teradata.com

PeopleSoft
Pleasanton, Calif.
925-225-3000
www.peoplesoft.com

Pinpoint Solutions
Livingston, N.J.
973-716-0723
www.pinpnt.com

SAP
Newtown Square, Pa.
610-661-1000
WWW.sap.com

SAS Institute, Inc.
Cary, N.C.
919-677-8000
Www.sas.com

Service Integrity
Newton, Mass.
617-965-0281
www.serviceintegrity.com

Skywire Software
Frisco, Texas
972-377-1110

www.skywiresoftware.com

Spotfire
Somerville, Mass.
617-702-1600
www.spotfire.com

Thazar
Overland Park, Kans.
913-327-7881
www.thazar.com

Universal Conversion Technologies

Addison, Texas
214-348-2000
www.uctcorp.com

Valen Technologies
Denver, Calo.
720-570-3333

www.valentech.com

Visibillity, Inc.
Chicago, Ill.
888-484-7424
www.visibillity.com

Most of the terms and definitions

“have been designed individually in their

own silos, but as the quest for more and
better information continues, insurers
have found the need to pull data togeth-
er from those different silos. “The busi-
ness people can't tell you where the data
is stored, and the IT people don't really
know what the data means in a business
context,” says Coleman. “So you have
two people talking cross-wise to each
other, and the IT person ends up guess-
ing about what looks most like what the
business person is saying. The tools are
pretty powerful, but this is a big hurdle
to get over.”

To jump the hurdle without trip-
ping, a carrier needs a strong data archi-
tecture group, according to Coleman.
Such a group is responsible for manag-
ing data across the enterprise, setting
standards within the company, and
managing code values. Setting stan-
dards and having a dictionary to explain
the terms, Coleman maintains, brings
some logic to the situation.

Joe Flynn, assistant vice president,
application development, for the PMA
Insurance Group, with net premium writ-
ten of $603.6 million, agrees with the
importance placed on adapting a standard
language for the Bl tools. “Documentation
and a data dictionary,” he says. “You need
to define all your terms. We sat down with
our underwriting managers and designed
a data mart to pull together information
most important to them.”

But Coleman adds a word of caution
regarding data marts. Separating data
into its own departmental data marts has
been tried, but Coleman believes carriers
need to keep a close eye on how one
department uses data acquired from a
separate department. “In my experience,
once you give people a little bit of data,
they are going to want a lot more,” he
says. “If you haven't thought things
through, you'll be forced to pay the ‘data
tax’ sooner or later.”

Managing fhe Dafa

Thrivent is looking to better manage
data in many areas, Coleman says. One
of these areas is performance manage-
ment. “This is information that helps our
managers track progress against goals
and identify trends early. These score-
cards will help keep our managers
focused on what we've all agreed is
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